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About IranPoll 

 
 

 
 
IranPoll® is an independent full-service 
opinion research focusing exclusively on 
Iran. Believing in the scientific method, 
IranPoll provides its clients with tailored 
research services, evidence-led counsel, 
and a dispassionate understanding of the 
Iranian people that is based on empirical 
evidence and sound scientific methods. 
 
A division of People Analytics Inc. 
operating from Toronto, Canada, IranPoll 
collects polling data inside Iran using 
various modes of data collection 
including face to face, telephone polling 
(including a monthly Omnibus), in-depth interviews, focus groups, and online panel (B2B and 51k-
member B2C).  
 
IranPoll operates multiple polling call centers with 106 active calling stations and conducts over 
160,000 interviews per year in Iran. Building on the in-depth local knowledge of its team of 
experts, IranPoll solely relies on methods that could be objectively verified and independently 
replicated. 
 
Being authorized by the United States Department of the Treasury Office of Foreign Assets 
Control (OFAC) “to engage in all transactions necessary to facilitate and pay for public opinion 
polling in Iran”, IranPoll has been using its extensive research capabilities to provide opinion 
research and consultancy services to clients across various sectors throughout the world, 
including from the United States of America.  
 
Complementing its extensive field capacity, IranPoll is the developer of VoxDash™, which is an 
online governed data sharing and visualization platform. It allows polling data owners to provide 
governed data access to users with defining access-level configuration per data point. The 
database currently contains more than 3,000 questions on 430 topics and subtopics from more 
than 300 probability sample surveys conducted from 2006 to present. 
 
IranPoll is a member of American Association for Public Opinion Research (AAPOR) and World 
Association for Public Opinion Research (WAPOR) and follows their industry standards. 
  

 



Iran Consumer Confidence Index (ICCI) 
 

      Page 4 of 17   
 

Iran Consumer Confidence Index (ICCI) 
 
 

 

 
 

Consumer Confidence Indices 
 

• Consumer confidence index provides an indication of future developments of households’ 
consumption and saving, based upon answers regarding: 

– their expected financial situation,  
– their sentiment about the general economic situation, 
– unemployment and  
– capability of savings. 

• CCI is the arithmetic average of the balances (in percentage points) of the answers to the 
questions on the past and expected financial situation of households, the expected general 
economic situation and the intentions to make major purchases over the next 12 months. 

• A high CCI signals a boost in the consumers’ confidence towards the future economic situation, as 
a consequence of which in the next 12 months they are: 

– less prone to save, and  
– more inclined to spend money on major purchases.  

• A low CCI indicates a pessimistic attitude towards future developments in the economy, possibly 
resulting in: 

– a tendency to save more and  
– consume less. 

 
 
 
 

Joint Harmonised EU Consumer Confidence Index 
 

• European Commission Directorate-general for Economic and Financial Affairs: 
– The Joint Harmonised EU Programme of Business and Consumer Surveys, set up in 

1961, 
– n=39,900 consumer monthly survey in 27 countries. 

• Aggregate balances are calculated for each question.  
– Balances are the difference between positive and negative answering options, 

measured as percentage points of total answers.  
• More specifically, there are six answering options:  

– very positive (a lot better, increase sharply, etc.);  
– positive (a little better, increase, etc.),  
– neutral (stay the same, etc.),  
– negative (a little worse, decrease, etc.),  
– very negative (a lot worse, fall sharply, etc.) and  
– don’t know.  
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• The balances are calculated on the basis of weighted averages according to the formula:  
– B = (PP + ½P) − (½M + MM) 
– where PP denotes the percentage of respondents with the most positive answer,  
– P the positive,  
– M the negative and  
– MM the most negative.  

• Hence, neither the neutral answering option (stay the same) nor the uncertain answer 
(don't know) is taken into account.  

• By construction, the balances are bounded between: 
– -100, when all respondents choose the most negative option, and  
– +100, when all respondents choose the most positive option. 

 
 
 

IranPoll Consumer Confidence Index 
 

• Based on our available information, CCI has never been collected in Iran’s history. 
• Out of different methods used for CCI, Harmonised EU Programme is selected for Iran. 
• 2 waves have been collected in Iran by IranPoll till now. 
• Sampling: 

– CATI probabilistic sampling (Probability Proportional to Size), 
– Nationally representative 100% coverage across country including rural areas, 
– A stratified (two strata: region and type of locality) sample with Probability 

Proportional to Size (PPS) selection of Primary Sampling Unit (PSU) (urban 
settlements and rural districts) and  

– Secondary Sampling Unit (SSU) (municipal districts in large cities), random selection 
of household using RDD, and the random table method of selecting respondents 
within randomly selected households was utilized. 

• Wave 1: 
– n=1,877, 
– Collected from Jan. 12 – Feb. 16, 2019. 
– AAPOR v4: Response Rate 4=0.617, Cooperation Rate 4=0.820, Refusal Rate 

3=0.146, Contact Rate 3=0.832 
• Wave 2: 

– n=1,005, 
– Collected from Apr. 17 – May. 4, 2019. 

• Details of sampling method: https://www.iranpoll.com/method 
• Further details on sampling, interviewer training, and QC is available by request. 

 
  

https://www.iranpoll.com/method
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ICCI Standard Questionnaire 
 
 

 

 
 
Standard IranPoll demographics questions has been asked from all respondents. Below 
are ICCI-specific questions: 
 
 

1. How has the financial situation of your household changed over the last 12 months? It has... 
+ + got a lot better 
+ got a little better 
= stayed the same 
− got a little worse 
− − got a lot worse 
N don't know. 

 
2. How do you expect the financial position of your household to change over the next 12 months? It 

will... 
+ + get a lot better 
+ get a little better 
= stay the same 
− get a little worse 
− − get a lot worse 
N don't know. 

 
3. How do you think the general economic situation in the country has changed over the past 12 

months? It has... 
+ + got a lot better 
+ got a little better 
= stayed the same 
− got a little worse 
− − got a lot worse 
N don't know. 
 

4. How do you expect the general economic situation in this country to develop over the next 12 
months? It will... 

+ + get a lot better 
+ get a little better 
= stay the same 
− get a little worse 
− − get a lot worse 
N don't know. 
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5. How do you think that consumer prices have developed over the last 12 months? They have… 
+ + risen a lot 
+ risen moderately 
= risen slightly 
− stayed about the same 
− − fallen 
N don't know. 
 

6. By comparison with the past 12 months, how do you expect that consumer prices will develop in 
the next 12 months? They will… 

+ + increase more rapidly 
+ increase at the same rate 
= increase at a slower rate 
− stay about the same 
− − fall 
N don't know. 
 

7. How do you expect the number of people unemployed in this country to change over the next 12 
months? The number will... 

+ + increase sharply 
+ increase slightly 
= remain the same 
− fall slightly 
− − fall sharply 
N don't know. 
 

8. In view of the general economic situation, do you think that now it is the right moment for people 
to make major purchases such as furniture, electrical/electronic devices, etc.? 

+ + yes, it is the right moment now 
= it is neither the right moment nor the wrong moment 
− − no, it is not the right moment now 
N don't know. 
 

9. Compared to the past 12 months, do you expect to spend more or less money on major purchases 
(furniture, electrical/electronic devices, etc.) over the next 12 months? I will spend… 

+ + much more 
+ a little more 
= about the same 
− a little less 
− − much less 
N don't know. 
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10. In view of the general economic situation, do you think that now is...? 
+ + a very good moment to save 
+ a fairly good moment to save 
− not a good moment to save 
− − a very bad moment to save 
N don't know. 
 

11. Over the next 12 months, how likely is it that you save any money? 
+ + very likely 
+ fairly likely 
− not likely 
− − not at all likely 
N don't know. 

 
12. Which of these statements best describes the current financial situation of your household? 

+ + we are saving a lot 
+ we are saving a little 
= we are just managing to make ends meet on our income 
− we are having to draw on our savings 
− − we are running into debt 
N don't know. 
 
 

Future questions (not yet fielded) 
 

13. How likely are you to buy a car over the next 12 months? 
+ + very likely 
+ fairly likely 
− not likely 
− − not at all likely 
N don’t know. 
 

14. Are you planning to buy or build a home over the next 12 months (to live in yourself, for a member 
of your family, as a holiday home, to let etc.)? 

+ + yes, definitely 
+ possibly 
− probably not 
− − no 
N don’t know. 
 

15. How likely are you to spend any large sums of money on home improvements or renovations over 
the next 12 months? 

+ + very likely 
+ fairly likely 
− not likely 
− − not at all likely 
N don’t know. 
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lCCI Results 
 
 

 

 
 
 

Financial Situation of Household past and next year  
 
This portion reflects Iranians response to “How has the financial situation of your household 
changed over the last 12 months?” and “How do you expect the financial position of your 
household to change over the next 12 months?” 
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General Economic Situation – HH Plan to Spend Money  
 
This portion reflects Iranians response to “How do you expect the general economic situation in 
this country to develop over the next 12 months?” and “Compared to the past 12 months, do you 
expect to spend more or less money on major purchases (furniture, electrical-electronic devices, 
etc.) over the next 12 months?” 

 
 
 

 
 
 
 
Iran Consumer Confidence Index comparison with EU  
 
Below the comparison of ICCI between Iran and EU countries is provided. The data in the 
following maps are from Jan and Apr 2019. EU data is collected from Joint Harmonised EU 
Programme of Business and Consumer Surveys. Iran data is collected by IranPoll. 
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Jan 2019: 

 
 
Apr 2019: 

 
 
 
IranPoll has detailed ICCI data available for interested parties. Please contact us at 
sales@IranPoll.com for further information.  

mailto:sales@IranPoll.com
mailto:sales@IranPoll.com
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Introduction to IranPoll 
 

 

 

What Sets Us Apart 
 
IranPoll is unique in many aspects: 

• First and foremost, we are social scientists and believe in the scientific method. We 
believe that, to the extent possible, nothing should be left to sheer assumption and that all 
claims should be open to verification. IranPoll, therefore, squarely relies on time-proven 
analytical and scientific methods to provide for our clients’ research needs. 

• Second, IranPoll is skilled both in the science and the art of opinion research. Our experts 
have been helping clients conduct opinion research in Iran for well over a decade and have 
over the years accumulated the required expertise and local knowledge to design tailor-
made research methods that best addresses our clients’ research needs. 

• We know from experience and scientific knowledge what works and what does not in the 
context of Iran and we take it upon ourselves to effectively share our vast experience with 
our clients. Finally, IranPoll is more than just a fielding agent. We look past questions and 
work with our clients to turn observations into evidence-based actionable insight.  
 
 
 

U.S. Treasury Department OFAC License 
 

U.S. Treasury Department’s Office of Foreign Assets Control (OFAC) has issued a specific license 
and authorized IranPoll to use local Iranian non-governmental entities to conduct a wide range of 
opinion research projects and to utilize local capabilities to best address the research needs of its 
clients.  
 
The license also allows U.S. persons and entities in need of reliable survey data to use our opinion 
research services with ease of mind. 
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Media coverage 
 
Our polling results have been quoted over 400 times by 
renowned media outlets such as New York Times, Washington 
Post, CNN, BBC, Reuters, AP, AFP, The Wall Street Journal, The 
Guardian, The Economist, Bloomberg, Time, Los Angeles Times, 
USA Today, Al-Jazeera, Financial Times, The New Yorker, 
Foxnews, Forbes, Dow Jones, Newsweek, Asharq Al-Awsat, 
Haaretz, The Christian Science Monitor, and Foreign Policy.  
 
A full list is available here: http://www.iranpoll.com/media  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Clients and Organizations Served 
 
Our experts at IranPoll have to-date provided a variety of survey or analytical services to clients 
and organizations in the public, private, and non-profit sectors from across the world.  
 

 

http://www.iranpoll.com/media
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IranPoll’s Databank of Iranian Surveys 
 
Complementing its extensive field capacity, IranPoll is the developer of VoxDash™, which is the 
single most comprehensive databank of Iranian opinion polls containing more than 3,000+ diverse 
questions on over 430 topics and subtopics from 250+ probability sample surveys conducted from 
2006 to today in Iran.  
 
Through its exclusive access to VoxIran, IranPoll provides its clients with evidence-based 
consultancy on issues relating to Iran and the Iranian people. VoxIran enables clients to see where 
Iranian people stand and how their views and opinions have 
changed and evolved over the past decade on a 
comprehensive range of issues.  
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IranPoll’s Accuracy, Proven to be Predictive 
 

 

 
 
IranPoll is proud of providing a fully accurate prediction of the outcome of Iran’s May 2017   
presidential election. 
 
Our prediction from May 16, 2017 (3 days before the election), was published by The 
Economist about 20 hours before the initial official results were declared. (accessible here: 
https://www.economist.com/blogs/graphicdetail/2017/05/daily-chart-14) 
 
On May 20, 2017, Iran's Ministry of 
Interior officially declared that Rouhani 
had won 57% and Raisi had won 38% of 
the cast ballots. As shown in this image 
from The Economist, our prediction was 
less than 2 percentage points away from 
the officially declared results. 
 
Please find more about our election 
polls here. 
 
As shown in the image below, on a Feb 
2, 2018 article Washington Post wrote “IranPoll series has become one of the best snapshots of 
public opinion in Iran over recent years, with its polling predictions for the May 2017 presidential 
elections accurate within less than 2 percentage points.”  

https://www.economist.com/blogs/graphicdetail/2017/05/daily-chart-14
https://www.iranpoll.com/election-2017
https://www.washingtonpost.com/news/worldviews/wp/2018/02/02/most-iranians-feel-trumps-comments-in-support-of-protesters-didnt-help-poll-finds
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Sampling Methodology  
 
 

 

 
 

Sampling Steps 
Strong majority of our projects are CATI and FTF which 
are all done with a probabilistic nationally representative 
sampling.  

We are completely transparent about our methodology 
with clients. Our sampling methodology as detailed in our 
methodology page (http://www.iranpoll.com/method) 
for face-to-face, CATI, and omnibus uses a nationally 
representative probability sampling method which is 
both simple and robust: 
• The sample is allocated to all 31 Iranian provinces in accordance to their population size. 
• All settlements within each province are categorized into seven population groups, one group 

for all rural settlements and six groups for urban settlements. 
• The sample allocated to each province is distributed among each of the seven population 

groups relative to each group's population size relative to the population of that province. 
• One settlement within each of the seven groups is randomly selected and the interviews 

allocated to that group are conducted in the randomly selected settlement. 
• After fixing the list of area codes and telephone exchanges for landline telephones in each of 

the randomly selected settlements, Random Digit Dialing (RDD) is used to reach random 
households. 

• When a residence is reached, a qualified respondent is randomly selected from within that 
household, often using the random table technique. 

• An initial attempt and at least two callbacks are made in an effort to complete an interview 
with the randomly selected respondents. 

• All interviews are conducted in a centralized call centers (https://www.iranpoll.com/call-
centers), all interviewers are continuously monitored, and all interactions are recorded for 
quality control purposes. 

 

Call Center languages 
 
Our call centers are staffed with interviewers native in the following ethnic languages and dialects of 
Iran: 

o Persian/Farsi 
o Azerbaijani 
o Gilaki 
o Mazandarani 
o Kurdish 

o Luri 
o Arabic 
o Balochi 
o Turkmen 
o Tat 

http://www.iranpoll.com/method
https://www.iranpoll.com/call-centers
https://www.iranpoll.com/call-centers
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 707-7191 Yonge St.       
 Toronto, ON, L3T 0C4, Canada  
  +1-84-IranPoll 
 Contact@IranPoll.com    www.IranPoll.com 
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NCAGE Code L0E66, United Nations UNGM No. 457689, US Treasury Dept. OFAC License No. IA-2015-320361-4 

 
The content within this document is proprietary data and business confidential in nature. The use of any information contained in this document, (i.e., the charts, graphs, 
tables, text and diagrams) for any reason other than the direct work with People Analytics Inc. and its partners is strictly prohibited. Any analysis data enclosed in this 
document which is owned by People Analytics Inc., shall not be disclosed without the consent of the company’s principals and shall not be duplicated, used, or disclosed - in 
whole or in part - for any purpose other than to conduct the business with People Analytics Inc. and its partners.  All original content in this document not owned by clients 
is © People Analytics Inc. 
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