
www.IranPoll.com

Creation of Iran Consumer 
Confidence Index

Amir Farmanesh, PhD
CEO at People Analytics (IranPoll)



Original presentation at AAPOR/WAPOR

• This study was originally presented at joint American 
Association for Public Opinion Research (AAPOR) and World 
Association for Public Opinion Research (WAPOR) annual 
conference on May 16-21, 2019 at Toronto, Canada.



Consumer Confidence Index (CCI)

• Consumer confidence index provides an indication of future developments of households’ 
consumption and saving, based upon answers regarding:

– their expected financial situation, 
– their sentiment about the general economic situation,
– unemployment and 
– capability of savings.

• CCI is the arithmetic average of the balances (in percentage points) of the answers to the 
questions on the past and expected financial situation of households, the expected general 
economic situation and the intentions to make major purchases over the next 12 months.

• A high CCI signals a boost in the consumers’ confidence towards the future economic
situation, as a consequence of which in the next 12 months they are:

– less prone to save, and 
– more inclined to spend money on major purchases. 

• A low CCI indicates a pessimistic attitude towards future developments in the economy, 
possibly resulting in:

– a tendency to save more and 
– consume less.



CCI across Countries

• USA, The Conference Board:
– an independent economic research organization,
– issues monthly measures of consumer confidence, 
– based on 5,000 households, address-based mail sample design (frame: U.S. Postal Service)

• USA, University of Michigan Consumer Sentiment Index (CSI):
– monthly 500 national CATI,
– CNBC reported on 2013 that the University of Michigan provides Thomson Reuters news service with the data early, 
– so that Reuters can release the CSI to select, paying clients at 9:55am, five minutes before it releases the data publicly
– Reuters releases the data via high speed communication channels to select clients two seconds earlier. 
– CNBC revealed that trading activity increases dramatically within milliseconds of 9:54:58am.
– University of Michigan states it received about a million dollars a year from Reuters for this advance information.
– Thomson Reuters announced on 2013 that it was suspending its early release practice.

• European Commission Directorate-general for Economic and Financial Affairs:
– The Joint Harmonised EU Programme of Business and Consumer Surveys, set up in 1961,
– n=39,900 consumer monthly survey in 27 countries.

• Cross-country Online CCI Surveys:
– Nielsen for The Conference Board,
– Ipsos Global CCI.



Harmonized EU Model
• Aggregate balances are calculated for each question. 

– Balances are the difference between positive and negative answering options, measured as percentage points of total 
answers. 

• More specifically, there are six answering options: 
– very positive (a lot better, increase sharply, etc.); 
– positive (a little better, increase, etc.), 
– neutral (stay the same, etc.), 
– negative (a little worse, decrease, etc.), 
– very negative (a lot worse, fall sharply, etc.) and 
– don’t know. 

• The balances are calculated on the basis of weighted averages according to the formula: 
– B = (PP + ½P) − (½M + MM)
– where PP denotes the percentage of respondents with the most positive answer, 
– P the positive, 
– M the negative and 
– MM the most negative. 

• Hence, neither the neutral answering option (stay the same) nor the uncertain answer (don't 
know) is taken into account. 

• By construction, the balances are bounded between:
– -100, when all respondents choose the most negative option, and
– +100, when all respondents choose the most positive option.



CCI in Iran

• Based on available information, CCI has never been collected in Iran’s history.
• Out of different methods used for CCI, Harmonised EU Programme is selected for Iran.
• 2 waves have been collected in Iran by IranPoll till now.
• Sampling:

– CATI probabilistic sampling (Probability Proportional to Size),
– Nationally representative 100% coverage across country including rural areas,
– A stratified (two strata: region and type of locality) sample with Probability Proportional to Size (PPS) selection of Primary 

Sampling Unit (PSU) (urban settlements and rural districts) and 
– Secondary Sampling Unit (SSU) (municipal districts in large cities), random selection of household using RDD, and the 

random table method of selecting respondents within randomly selected households was utilized.
• Wave 1:

– n=1,877,
– Collected from Jan. 12 – Feb. 16, 2019.
– AAPOR v4: Response Rate 4=0.617, Cooperation Rate 4=0.820, Refusal Rate 3=0.146, Contact Rate 3=0.832

• Wave 2:
– n=1,005,
– Collected from Apr. 17 – May. 4, 2019.

• Details of sampling method: https://www.iranpoll.com/method
• Further details on sampling, interviewer training, and QC is available by request.

https://www.iranpoll.com/method


About IranPoll

• IranPoll is an independent private full-service public opinion 
research company focusing exclusively on Iran.

• Capabilities:
– 3 call centers with 109 calling stations, 
– a high quality online panel (51k Iranian panel members), 
– conducting over 160,000 interviews per year from the Iranian 

population.
• Our Accuracy:

– In Iran’s recent presidential election, IranPoll’s prediction from 3 
days before the election was published by The Economist 20 
hours before the initial official results were declared. 

– Our prediction was fully accurate for every candidate within 
the MOE.



Iran Consumer 
Confidence Index

Results for waves 1 and 2



Financial Situation of Household past and next year

1. How has the financial situation 
of your household changed over 
the last 12 months? It has...

o + + got a lot better
o + got a little better
o = stayed the same
o − got a little worse
o − − got a lot worse
o N don't know.

2. How do you expect the 
financial position of your 
household to change over the 
next 12 months? It will...

o + + get a lot better
o + get a little better
o = stay the same
o − get a little worse
o − − get a lot worse
o N don't know.



General Economic Situation – HH Plan to Spend Money

4. How do you expect the general 
economic situation in this country to 
develop over the next 12 months? It 
will...

o + + get a lot better
o + get a little better
o = stay the same
o − get a little worse
o − − get a lot worse
o N don't know.

9. Compared to the past 12 months, 
do you expect to spend more or less 
money on major purchases 
(furniture, electrical-electronic 
devices, etc.) over the next 12 
months? I will spend…

o + + much more
o + a little more
o = about the same
o − a little less
o − − much less
o N don't know.



Other Questions – Iran vs. Greece
3. How do you think the general economic 
situation in the country has changed over the 
past 12 months?
5. How do you think that consumer prices 
have developed over the last 12 months?
6. By comparison with the past 12 months, how 
do you expect that consumer prices will 
develop in the next 12 months?
7. How do you expect the number of people 
unemployed in this country to change over the 
next 12 months?
8. In view of the general economic situation, do 
you think that now it is the right moment for 
people to make major purchases such as 
furniture, electrical/electronic devices, etc.?
10. In view of the general economic situation, 
do you think that now is...? 

+ + a very good moment to save
11. Over the next 12 months, how likely is it 
that you save any money?
12. Which of these statements best describes 
the current financial situation of your 
household?

+ + we are saving a lot
+ we are saving a little
= we are just managing to make ends 
meet on our income
− we are having to draw on our savings



Consumer Confidence Index Jan 2019

• The CCI is then 
calculated by 
averaging the 
balances from the 
four questions above. 

• More specifically, the 
Consumer 
Confidence Indicator 
can be expressed as:

(Q1 + Q2 + Q4 + Q9) / 4 



Consumer Confidence Index Apr 2019

• All four questions 
receive an equal 
weight in the 
calculation of the 
CCI. 

• In EU & US, the 
macro questions 
have higher volatility 
than the micro 
questions. (Jonsson and 
Lindén, 2009 - Dominitz and 
Manski, 2004)



Consumer Confidence Index Jan & Apr 2019



707-7191 Yonge St. Toronto, ON, L3T0C4, Canada

+1-84-IranPoll

www.IranPoll.com

IranPoll series has become one of the best snapshots of public opinion 
in Iran over recent years, with its polling predictions for the May 2017 

presidential elections accurate within less than 2% points.

- , Feb 2, 2018
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